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*These vendors were also acquired which may bias attribution results

FA\ Adobe

Attribution is
an add-on to
other services

Larger
ecosystem
may cause
unforeseen
costs and
complexities
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True omni-channel
attribution across online
and offline touchpoints

Collects data using their
own pixel

Enterprise-caliber
performance

Use multi-touch
attribution, but may
be missing channels
and results might
be biased

They use their own
pixel, but results may
not be impartial

Vast ecosystems and
bureaucracy may add
additional costs and
complexity

Attribution is for
1 or 2 channels only

If they have a pixel,
it only measures
1 or 2 touchpoints

Lacks insights into entire
marketing campaigns

Attempting to complete
the pie

-~ May or may not have

its own pixel

Attribution is 1 of many
other offers and is not
the primary focus

Test solutions for the
right fit

Many solutions rely on
automation or machine
learning

Actionable attribution

insights may be elusive



